


Case Study: TWN Connect - Empowering The Purpose Network's Global Reach
Industry Sector: Wellness
Profile: Publisher
Size: Medium - Large
Location: Richmond, Virginia, USA

Client Overview
The Purpose Network is an empowerment channel based in Richmond, Virginia, USA. Committed to
inspiring and motivating individuals, The Purpose Network aims to build a corporate and social network
beyond the borders of the United States. Their goal is to connect with young and middle-aged adults
globally, providing them with content that empowers and uplifts.

Client Objectives

1. Expand Corporate and Social Network: The Purpose Network sought to extend their corporate
and social network beyond the United States. They aimed to connect with individuals worldwide
who are seeking empowerment, personal growth, and inspiration.

2. Sustained Integrated Advertising Campaigns: The client desired sustained and integrated
advertising campaigns that would effectively reach their target audience and raise awareness of
The Purpose Network as a leading empowerment channel.

3. Holistic Content Strategy: The Purpose Network aimed to develop a holistic content strategy that
would capture the attention and engage young and middle-aged adults globally. They wanted to
deliver valuable and empowering content through various mediums, such as audio and digital
collections.

4. Direct Engagement Opportunities: The client wanted to foster a sense of community and create
opportunities for direct engagement with their global audience. This would include interactive
sessions, live discussions, and feedback channels to better understand their audience's needs
and preferences.

TWN Connect's Creative Solution
TWN Connect collaborated with The Purpose Network to develop a comprehensive creative solution that
would amplify their brand reach and empower their global audience.

1. Showcasing Audio and Digital Collections: TWN Connect highlighted The Purpose Network's
audio and digital collections through captivating advertisements and targeted product showcases.
By showcasing the empowering content, individuals worldwide were inspired to connect with the
network and explore the wide range of resources available to them.

2. Creative Product Placements: TWN Connect strategically placed The Purpose Network's content
within key programmes for greater visibility and exposure. This provided an opportunity for the
target audience to experience and engage with the network's empowering content within their
favorite shows and platforms.

3. Opportunities for Direct Engagement: TWN Connect created opportunities for direct engagement
with The Purpose Network's global audience. This included interactive sessions, live discussions,
and feedback channels to foster a sense of community and provide a platform for individuals to
connect and share their experiences and aspirations.



4. Holistic Content Strategy: TWN Connect developed a holistic content strategy that catered to the
interests and needs of young and middle-aged adults worldwide. This strategy included delivering
valuable content through various mediums, such as podcasts, video series, and articles, all aimed
at empowering and inspiring individuals to achieve their goals and dreams.

Partnership and Outcomes
The partnership between TWN Connect and The Purpose Network spanned over a 3-year period, with
the objective of transforming the brand's reach and receptiveness. The implementation of the creative
solution resulted in several positive outcomes:

1. 4% Growth in General Enquiries and Website Traffic (Year 1): The sustained and integrated
advertising campaigns, along with the captivating content and product placements, generated a
4% growth in general enquiries and website traffic. This indicated a growing interest and
engagement from the global audience.

2. Further 6% Growth in Year 2: Building upon the initial success, the second year of the partnership
witnessed a further 6% growth in general enquiries and website traffic. This demonstrated the
increasing resonance of The Purpose Network's content and its growing impact on individuals
globally.

3. Expanded Global Reach: The Purpose Network successfully expanded its corporate and social
network beyond the borders of the United States. The sustained integrated advertising
campaigns, combined with the holistic content strategy, allowed the network to connect with
young and middle-aged adults worldwide, fostering a global community of individuals seeking
empowerment and personal growth.

Conclusion
Through the strategic partnership between TWN Connect and The Purpose Network, the client's
objectives of expanding their corporate and social network, implementing sustained integrated advertising
campaigns, and delivering a holistic content strategy were effectively achieved. The Purpose Network
established itself as a prominent empowerment channel, attracting individuals globally who sought
inspiration, motivation, and personal growth. The 4% growth in general enquiries and website traffic in the
first year, followed by an additional 6% growth in the second year, highlighted the increasing
receptiveness of the global audience towards The Purpose Network's empowering content.


