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Case Study: TWN Connect - Transforming IdoziSkincare's Global Brand Reach
Industry Sector: Beauty/Skincare

Profile: Organic Skincare

Size: SME

Location: Lagos, Nigeria

Client Overview

IdoziSkincare is an organic skincare brand based in Lagos, Nigeria. With a focus on healing and skin
maintenance services, ldoziSkincare helps individuals achieve their skin goals, whether it's smoothing
wrinkles, reversing sun damage, or blending discoloration. As experts in the field, IdoziSkincare aspired to
increase brand awareness and boost receptiveness on the global stage. They recognized the importance
of sustained, integrated advertising campaigns targeting young and middle-aged adults in key world
markets to achieve their objectives. Additionally, IdoziSkincare aimed to undergo a holistic rebranding
process to align with the changing demands and preferences of the new age.

Client Objectives

1. Boost Brand Receptiveness: IdoziSkincare sought to enhance the receptiveness of its brand
among its target audience. They aimed to position themselves as a trusted authority in the
organic skincare industry and increase awareness of their healing and skin maintenance services
globally.

2. Integrated Advertising Campaigns: The client desired sustained and integrated advertising
campaigns that would effectively target young and middle-aged adults in key world markets. The
objective was to showcase IdoziSkincare's expertise and range of services while highlighting the
benefits of organic skincare.

3. Holistic Rebranding and Content Strategy: IdoziSkincare aimed to undergo a holistic rebranding
process that would resonate with the new age of skincare enthusiasts. They wanted to capture
the attention of beauty mavens and organic skincare lovers worldwide by delivering high-value
content that reflected their brand's ethos and expertise.

TWN Connect's Creative Solution
TWN Connect partnered with IdoziSkincare to create a comprehensive creative solution that would
transform the brand's global reach and receptiveness.

1. Holistic Rebranding by TWN Branding Services: TWN Connect worked closely with IdoziSkincare
to develop a holistic rebranding strategy. This involved refreshing their brand identity, including
logo design, packaging, and visual elements, to align with the preferences of the new age. The
rebranding aimed to position IdoziSkincare as a modern and innovative brand that values organic
skincare and healing services. With the expertise of TWN Branding Services, part of The TWN
Group, IdoziSkincare achieved a refreshed and appealing brand image that resonated with their
target audience.

2. Integrated Advertising Campaigns by TWN Connect: TWN Connect implemented sustained and
integrated advertising campaigns targeting young and middle-aged adults in key world markets.
The campaigns showcased ldoziSkincare's expertise, highlighting their range of healing and skin
maintenance services. Through engaging visuals, persuasive copywriting, and strategic
placement, the campaigns effectively conveyed the benefits of organic skincare and positioned
IdoziSkincare as a go-to brand in the industry. The advertisements were carefully crafted to
capture the attention of the target audience and create a lasting impression.



High-Value Content Strategy by TWN Connect: TWN Connect developed a comprehensive
content strategy that targeted the global community of beauty mavens and organic skincare
lovers. By creating valuable and informative content, such as skincare tips, product reviews, and
educational resources, IdoziSkincare positioned itself as an authority in the industry. This content
was distributed through various channels, including social media platforms, blog posts, and email
newsletters, to engage and nurture the brand's audience. The goal was to provide relevant and
valuable information that would build trust and establish IdoziSkincare as a leader in organic
skincare.

Partnership and Results
TWN Connect and IdoziSkincare agreed on a 1-year partnership with the objective of transforming the
brand's reach and receptiveness. The outcome of the collaboration exceeded expectations:

8% growth in styling enquiries and a massive boost in website traffic.

The sustained advertising campaigns, combined with the holistic rebranding efforts and
high-value content strategy, significantly increased brand awareness and positioned
IdoziSkincare as a trusted brand within the global market.

The successful partnership with TWN Connect allowed IdoziSkincare to achieve its goals of
boosting receptiveness, increasing awareness, and capturing its high-value intellectual and
commercial assets.

In conclusion, TWN Connect's integrated solution, which included holistic rebranding, targeted advertising
campaigns, and high-value content strategy, successfully transformed IdoziSkincare's global brand reach.
Through this partnership, IdoziSkincare experienced significant growth in styling enquiries and website
traffic, establishing its position as a leading organic skincare brand.



